Position Description: Communications Director 
The USO of North Carolina, Inc., a nonprofit 501(c)(3) organization that serves the needs of the servicemen and servicewomen of North Carolina, and their families since 1941. We are accepting applications for the position of Communications Director.
The Communications Director manages a broad scope of communications efforts for the USO of North Carolina with the goals of making the USO better known and understood.  This position reports to the VP Corporate Communications and Marketing of the USO of NC.  The director manages the design, creation and execution of communication materials for multiple constituent groups as well as events. In addition, this position manages the website and social media efforts for the organization. This position manages the use of brand and messaging by the USO of North Carolina with partners and outside parties. Social media and photography and video productions is desired. 
Basic QualificationsBachelor’s degree (B.A.) required, advance degree preferred
· 2 years of public relations, marketing or other communications experience 
· Be available to work weekends and certain holidays as appropriate
· Exceptional written and verbal communication skills
· Photography and video making skills
· Genuine commitment to the USO of North Carolina mission
· High level of attention to detail and organization skills
· Experience in graphic design, web design, video development for social media 
· Experience designing graphics, websites and other communication vehicles directly preferred
· Experience developing messaging for an organization or campaign
· Experience in communications around fundraising, peer to peer campaigns, Direct Mail and Digital fundraising campaigns is very strongly preferred 
· Understanding of web information systems, visual media management, and social media tools
· Desktop publishing experience with Adobe Suite (Photoshop, Illustrator, InDesign, Premiere Pro) and Microsoft applications
· Have ready access to vehicular transportation at all times
· Have a valid Driver’s License
· Military service or extensive knowledge of the military preferred
Preferred Qualifications: 
· 2 years of non-profit or commensurate experience preferred
· Knowledge of the military community and basic understanding of “military speak”
· Proven experience in social marketing and social fundraising
· Experience using website content management systems (e.g., Drupal, Wordpress, Joomla, or Dreamweaver)
· Experience using Sprout Social, Cision,  Classy, iContact and Mailchimp

Key Responsibilities:
Communications
· Responsible for the overall look and feel of the organization’s collateral and enforces brand guidelines
· Develop communications plan and strategy that guides the organization’s communications considering the diverse constituent bodies of the organization for the USO of North Carolina
· Develop messaging for regular communications to multiple constituent bases, both internal and external, including service members and their families, volunteers, USO of North Carolina staff, current individual donors, corporate donors, prospective donors and similar organizations
· Manage relationships with local and statewide media, conduct media pitching, develop talking points, conduct media prep and oversee all traditional media communications
· Work with corporate partner communications teams to develop and execute benefit fulfilment communications plans depending on investment level 
· Produce email blasts and newsletters in partnership with development and area staff  
· Social media management: Facebook, Twitter, Linkedin, Instagram
· Monitoring and analysis of success metrics on social media and website traffic
· Managing photo and video libraries and develop photo and video content for social media channels
· Work with graphic designers, photographers and videographers to produce content
· Oversee, design and develop high-quality, effective and consistent communications and marketing materials that clearly articulate the mission, vision and success of the USO of North Carolina. Materials include flyers, signage, brochures and other print and digital collateral
· Develop, grow and manage the USO of North Carolina’s online and social media presence including the website, Facebook, Twitter, Youtube, Instagram and Linkedin
· Work with Warrior and Family programs and area staff to promote events and programs
· Work with NCServes to establish and execute annual communications plan, social media presence and event outreach  
· Foster a culture in which USO of North Carolina employees play a role in communicating the organization’s messaging clearly, credibly, concisely and compellingly
· Monitor and analyze performance and data targets that measure progress toward communications and marketing goals


Special Events

· Assist with communications related elements for the organization’s special events including the annual Salute to Freedom Gala, Force Behind the Forces Power Lunch, among others, and local area special events to include the Traditions of Honor Golf Tournament and Salute to Freedom Motorcycle Raffle
· Help promote special events online and in traditional media to encourage ticket sales and/or community participation
· Work with USO of North Carolina staff to cover and capture local events via photo and video

Other
· Assist the Strategic Partnerships team in developing messaging and communication strategies around fundraising, peer to peer campaigns, Direct Mail and Digital fundraising campaigns is very strongly preferred
· Assist in providing department information to the Board of Directors
· Manage marketing budgets for specific projects and vendor relationships
· Other duties as required

Salary and Benefits
· Salary: $42,000 annually
· [bookmark: _GoBack]Benefits: Health, vision and dental insurance. Short and long term disability. 401k matching.
NOTE: All applicants must have their full application packet (resume and letter of interest) submitted by August 30, 2019. NO PHONE CALLS PLEASE.
